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ABSTRACT

Name : Alfu Habibah
NIM : 16.1.16.0105.
Entitled :THE EFFFECT OF INSTAGRAM IN LEARNING

VOCABULARY OF THIRD SEMESTER STUDENTS’ AT
ENGLISH TADRIS STUDY PROGRAMME IN IAIN PALU
ACADEMIC YEAR 2020/2021.

The research background by sub optimal vocabulary needs based on
interview from the vocabulary lecturer in IAIN Palu English Tadris Study
Programme. In general students have social media like Instagram to communicate
with their friends to get information or learn English, this research is The Effect of
Instagram in Learning Vocabulary of Third Semester Students’ at English Tadris
Study Programme in IAIN Palu Academic year 2020/2021.

Research problem Is there an Effect of Instagram in Learning Vocabulary
of Third Semester Students’ at English Tadris Study Programme in IAIN Palu
Academic year 2020/2021?

The objective of this research to know the Effect of Instagram in Learning
Vocabulary of Third Semester Students’ at English Tadris Study Programme in
IAIN Palu Academic year 2020/2021.

This research was quantitative method and used total sampling. The
subject of this research was the students batch 2019 semester 3 academic year
2020-2021 in IAIN Palu. The total number of students of in this research were
102 students. After selected the sample of this research were 35 students.
Research instrument is questionnaire.The technique of collection data were
observation, and reduction.

The result showed that Effect of Instagram in Learning Vocabulary of
Third Semester Students’ at English Tadris Study Programme in IAIN Palu
Academic year 2020/2021, used online media namely google form. The data
revealed that the level of the mean score 62,48% from 35 students which was
categorized as high effect.

Then the research concluded that it is evident that Instagram have an effect
on learning English (vocabulary) of student. It was revealed by the mean score
62,48% . The was classified as high category of the students’ questionnaire.
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CHAPTER I

INTRODUCTION

A. Background

Learning system by teaching students through the internet or online learning

environment. Students access class goals, lecture notes, teaching materials, and

examinations via the internet. Students and instructors interact online through

email, chat rooms and thread discussions.Also known as web based classrooms, e-

learning, virtual education, and distance learning. Once considered a trend, social

media one of online learning has evolved into a “timely” teaching hybrid anytime,

anywhere.1

Internet and social networking applications as well as interacting and

communicating media can also be used as learning media that have supported the

transformation of science including applicative, literary or theoretical theories of

social learning.2 With this, internet and social networking can use learning with

social media. It is now a lot happening in the process of distance education (e-

learning) where the learning process is no longer limited to classrooms, distance,

and time. Limited classroom for learning vocabulary by using social media not

limited nowdays, hence using social media can be media learning tools. Social

media It has become one of the most popular media that facilitates students being

to communicate. It can be used as a media to link one another, even though they

1 Hasnawati Hassan, ‘’Students Engagement In Online Learning : Learners Attitude
Toward E-Mentoring,’’www.researchgate.net (20 february 2021).

2Maryani..“Media Sosial dalam Dunia Pendidkan”, An-Nahdhah
https://www.google.com/url?sa=t&source=web&rct=http://www.researchgate.net (15 October
2020).
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cannot face each other due to routine activity. So that Social media in educational

activities have a big influence to help the student or learner to study. The students

can use social media as the source for their studies and practice their skills.3

Instagram is one of social media such an amazing application and one of the

most popular social media applications.4 What makes it the best application in

learning English language is that its users learn in an entertaining and spontaneous

way. Instagram has a beneficial characteristic as it falls in the category of social

networking and the main source of networking is communication.5 According to

Napoleon, there are 40 Million Instagram users, which are divided into 52% male

and 48% female. Over 80% of them are aged from 18 to 44 years. Interestingly,

this application is used as a place of learning in the world of education, the

presence of additional features as interactions as well as additional learning

activities outside of school.6 Wiktor state that Instagram has some essential tools

that could benefit in educational purposes related to linguistic intelligences

3 Ulfa Azkiya. ‘’Students Perception Towards The Impact Of English Learning Accounts
On Instagram On Students’ Vocabulary,
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-raniry.ac.id (01 October
2020).

4Pero Ali, ‘’Instagram in Learning English Language,’’ http://prezi.com/orhxy6-
Icpc8/instagram-in-learning-ssenglishlanguage/. (20 November 2020).

5Noraien, M. and Normaliza, A. R. ‘’Instagram in ESL classroom,’’ Man in India, 2017.
https://www.researchgate.net/publication /321016352_INSTAGRAM_IN_ESL_CLASROOM (01
October 2020)

6Ronan Kelly. ‘’An Exploration of Instagram to Develop ESL Learners’ Writing
Proficiency,’’(Doctoral dissertation, Ulster University). London, United Kingdom: British
Council, 2015. https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 October 2020)
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(vocabulary). Ferlazzo in blair and serafini state that : if students learn English,

instagram can help them improve their mastery of English vocabulary.7

Vocabulary is one of the most important components of language and one of

things that to be noticed by the linguists.8 Vocabulary refers to a list or set of

words for a particulary language or a list or set of words that individual speakers

of language might use.9 To enhance students vocabulary in learning language the

Effective strategies help students understand and learn a new word. English

learners need a good strategy for vocabulary learning makes them easy to

remember and learn vocabulary.10

The research background by sub optimal vocabulary needs based on

interview from the vocabulary lecturer in IAIN Palu. The researcher interests in

doing research at 2019 IAIN Palu English tadris study programme, because in

general students have social media like Instagram to communicate with their

friends to get information or learn English based on observation. Besides that

students tend to prefer use social media in daily activities and learning activities.

7Henny mastuti. Thesis. ‘’Penggunaan Instgram untuk Meningkatkan Penguasaan Kosa
Kata Bahasa Inggris,’’ https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 october 2020).

8jack c. Richards, Curriculum Development In Language Teaching, (united kingdom:
cambridge university press, 2002. Www.amazon.com (22 february 2021)

9hatch, evelyn and brown. Vocabulary, Semantics, And Langauge Education.
Cambridge : cambridge university press, 1995.www.uptjournals.net (09 october 2020)

10Mulyasari, Hartati, t. ‘’Meaningful Vocabularies Developed Through Classroom
Activities. Conferenced: 3rd international conference on early childhood education,’’.
Https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-raniry.ac.id (01 october
2020)
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B. Research Question

Based on the background of the study, the research formulates the

following research question. Is there an effect of Instagram in learning

Vocabulary of third semester, students’ at English tadris study programme in

IAIN Palu academic year 2020/2021 ?

C. Objective of the research

Based on the research question above, the objective of the study, as

followed to know the effect of Instagram in learning Vocabulary of third semester

students’ at English tadris study programme in IAIN Palu academic year

2020/2021.

D. Significance of the research

This study will contribute some effect to students, it might offer a new

knowledge about other media for English learning process. It also gives the

information about the influence learning vocabulary of Instagram English account

which is providing English vocabulary material on their account to helps students

in learning vocabulary.
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E. Definition of key terms

To avoid some misunderstanding, the researcher explain operational

definition of key terms used in this research are defined:

1. According to Harris and Hodges state that “Vocabulary is a tool to

communicate known words with others”.11

2. Instagram is an application sharing photo and video that allows users to

take photos, take videos, apply digital filters, and other netwrok activities

but this application also post an image with an exercise and information

about English langauge in the caption,story,video and feed to learning

vocabulary.12

11Ramdhany thesis. ‘’Students Interest In Learning Vocabulary Through Instagram At
The Fifth Semester Of English Department Of Uin Alauddin Makassar,’’ 2017.
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-alauddin.ac.id (04
august 2019)

12TIM Penyusun Kamus Pusat Bahasa,’’ Kamus Bahasa Indonesia,’’ www.amazon.com
(04 august 2019)
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CHAPTER II

RELATED LITERATURE REVIEW

A. Previous Studies

In this research, the researcher takes some reviews for another thesis. The

function of previous studies is to support the researcher or to take the differences

between those previous studies

The first research is done by Ramdhany (2017) conducted the study about

students‟ Interest in Learning Vocabulary through Instagram at the fifth semester

of English Department of UIN Alauddin Makassar’’. This research discussed the

way of students‟ interest in learning vocabulary through Instagram. It used a

descriptive quantitative method with 85 participants. The researcher concludes

that the students‟ interest was in high level because the participant was engaged,

care and had a positive feeling in learning vocabulary through Instagram.1

The second research done by Ulfa azkiya (2019) entitled ‘’Students’

Perception Towards The Impact of English Learning Accounts On Instagram On

Students’ Vocabulary’’. The qualitative method was used in conducting this study

and to obtain the data, the researcher used semi-structured interview. The result of

this study are students‟ perceive learning vocabulary by using English learning

1 Ramdhany thesis. ‘’Students Interest In Learning Vocabulary Through Instagram At
The Fifth Semester Of English Department Of Uin Alauddin Makassar,’’ 2017.
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-alauddin.ac.id
(04August 2019).
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Accounts on Instagram was really supporting their learning and they have good

experienced during learning vocabulary through Instagram.2

The third research done by Nurul zahrizan (2019) entitled ‘’ The Influence

accoumt @gurukumrd to the out of class Language Learning (Study on Easiness

of Followers’ English Learning at1State Islamic College of Sorong)’’. The type of

research is quantitative using Ex Post-Facto method. The sample taken was

students who became followers of @gurukumrd, amounting to 22 people. The

sampling technique uses purposive sampling technique. The researcher used

instrument Likeart scale questionnaire. The data that has been collected is then

processed use help of the SPSS (Statistical Program for Social Science) for

windows version 20. The result showed that there was an influence of the

instagram account @gurukumrd to out of class English Language Learning on

Students who were followers of @gurukumrd.3

Based on those previous research, there are any different the first

researcher focused interest students’ learning vocabulary through Instagram.

While the second researcher focused on students’ perception towards the

impact of English learning accounts on Instagram on students’ vocabulary, used

qualitative method and interview. Five students was selected purposively as the

participants of study.

2 Ulfa Azkiya.‘’Students Perception Towards The Impact Of English Learning Accounts
On Instagram On Students’ Vocabulary,
‘’https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-raniry.ac.id (01 October
2020).

3Nurul zahriza .  The  Influence accoumt @gurukumrd to the out of class Language
Learning (Study on Easiness of Followers’ English  Learning at  State Islamic College of
Sorong)’’,2019. https://www.google.com/url?sa=t&source=web&rct=http://www.researchgate.net
(15 October 2020)



8

The third researcher focused on account @gurukumrd and used purposive

sampling the result show that instagram @gurukumrd social media accounts have

positive influence on someone’ learning and are significant for out of class

English language learning of student and based on the result of questionnaire

which @gurukumrd as alternative teacher in their Instagram account can improve

their skill everyday and followers has a good directed naturalistic language

learning. In this research, the researcher will focus on effect of learning

vocabulary through instagram.

B. Theoretical Review

1. Social Media

Social media is a prominent medium of communication and used by all

generations. Besides being used as a tool of communication, institutions have

integrated social media such Instagram as learning tools to deliver new

information and connect with students.4 Students also are exposed to interaction

with other individuals around the world using social media. The use of social

media has positive impacts on learning foreign language.5 Social media platforms

are perceived as effective tools in language learning. The impacts of social media

on second and foreign language acquisition it is more effective to learn via social

media compared to traditional learning.6 Social media provides students on the

4 Zahirah Zainal, Noor Hanim Rahmat, ‘’ Social Media and Its Influence on Vocabulary
And Language Learning: A Case Study in Universiti Teknologi Mara (Uitm), Shah Alam,
Malaysia,’’: European Journal of Education Studies. :https://www.researchgate.net/publicatio
n/344349821 (13 March 2021).

5Bicen, H., & Sadikoglu, S., & Sadikoglu, G,’’The Impact of Social Networks on
Undergraduate Students Learning Foreign Language. Procedia: Social and Behavioral Sciences.
https://www.researchgate.net/publication/344349821 (13 March 2021).
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usage of words in an authentic real-life situation verb, noun and adjective.7 The

use of social media also provides positive effects such as pronunciation

improvement and vocabulary enlargement resulted from the use of social media.8

When using social media, students are given the chance to learn vocabulary by

using strategies such as collaborating with other social media users in comment

sections and this will provide an opportunity for them to learn new words.

Repeated exposures in social media occur when students get to look at the words

constantly and they tend to remember the word subconsciously. Words such as

profile, comment, like and post are some of the examples of words that are

repeatedly exposed when using social media such as Instagram.9

6 Alharty, K. & Alfaki, I. M. (2014). Towards a Digital World: Using Social Networks to
Promote Learner’s Language. Towards a Digital World: Using Social Networks to Promote
Learner’s Language,http://www.aijcrnet.com/journals/Vol_4_No_10_October_2014/13.pdf. ( 13
March 2021)

7 Zahirah Zainal, Noor Hanim Rahmat, ‘’ Social Media and Its Influence on Vocabulary
And Language Learning: A Case Study in Universiti Teknologi Mara (Uitm), Shah Alam,
Malaysia,’’: European Journal of Education Studies.
:https://www.researchgate.net/publication/344349821 (13 March 2021).

8Abbasova, M. (2016). The Impact of Social Networks on the Students' English Language
in Azerbaijan. International Multidisciplinary Scientific Conferences on Social Sciences and Arts,
3. https://www.researchgate.net/publication/307967123_The_Impact_of_Social_Net
works_on_the_Students'_English_Language_in_Azerbaijan (13 March 2021).

9 Sutasini Sivagnanam, Melor Md Yunus,’ Utilizing Social Media in Vocabulary
Enhancement among Primary ESL Learners in 1Sekolah Kebangsaan Batu Kikir, Negeri
Sembilan, Malaysia 2Faculty of Education, Universiti Kebangsaan Malaysia,’’ : Universal Journal
of Educational Research. http://www.hrpbug.org (13 March 2021).
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2. Instagram

Instagram is for posting their photos and videos, it’s not just about your

selfies, food, and fitness photos, and likes , as the internet makes the education

process more interesting than ever.10 According kirst instagram can be a great

educational tool that makes the educational process interesting and insightful.11 It

can be a good opportunity to use Instagram in learning process.

Instagram offers a lot of contextualized visual information and can be very

useful in the education setting because it provides visual elements for visual

students”.12

Instagram application has features all of which are located at the bottom.

These applications features are :

a. Home page, The main page displays the timeline of the latest photos

Instagram users.Comments, Photos on Instagram can be commented on in

the column comment

b. Profile, In the Profile page we can find out in detail about user1

information, both ourselves and others the user.

10Dr.Micahel W. Kirst . ‘’A College Succes the College Puzzle,’’ Stanford University,
2016. :http://collegepuzzle.stanford.edu/?p=5057Language.International Journal of Teaching and
Education ( 02 October 2020)

11Kirst, Michael W. Instagram as an Educational Tool for College Students. 2018.
:http://collegepuzzle.stanford.edu/?p=5057Language.International Journal of Teaching and
Education ( 01 October 2020)

12Yadegarfar, H. & Simin, S. Effects of using Instagram on learning grammatical
accuracy of word classes among Iranian undergraduate TEFL students, 2016. International
Journal of Research Studies in Educational Technology. Retrieved  on 15 July 2018,
from:https://www.learntechlib.org/p/173362 (01 October 2020)
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c. News Feed, This feature displays notifications for various activities1done

by Instagram users.

In addition, according to Atmoko, there are some parts that should be

filled so that the photos we upload are more informative. The parts that is:

a. Caption

Making captions or photo titles is more reinforcing the character or

message to be conveyed in the photo.

b. Hashtag

Hashtag is a label in the form of a word prefixed symbol in the form of a

fence (#). This feature is important because it can makes it easy for users to find

photos on Instagram with certain labels. 13 If want to get motivation, hashtag can

help search for images, using relevant hashtags (#students, #vocabulary,

#language).

13Ardianto, Thesis ‘’Pengaruh Akun Media Sosial Instagram @pemudahijrah terhadap
perilaku remaja’’ :Studi pada Siswa-siswi MAN Model Kota Sorong, Papua Barat, 2018
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-raniry.ac.id ( 10
November 2020)



12

Logo instagram

Picture 2.1: Posting by Instagram Account @english_grammar_vocabulary there

is bio in Account @english_grammar_vocabulary .
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Picture 2.2 : Posting feed by Instagram Account @english_grammar_vocabulary

there is vocabulary (noun)

Picture 2.3 : Posting story by Instagram Account @english_grammar_vocabulary

there is multiple choice in story. Story is one of feature in Instagram.
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Picture 2.4 : Posting story by Instagram Account @learningenglishcorner there is

vocabulary formal and informal in story. Story is one of feature in Instagram.

Picture 2.5 : Posting video by Instagram Account @gurukumrd. Video is one

feature in Instagram.
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Picture 2.6 : Posting by Instagram Account. hashtag is one feature in

Instagram.1hashtag can help students search for easy to find relevant sentence or

words.

Picture 2.7 Posting story by Instagram Account @english_grammar_vocabulary

there is1example sentecnce of vocabulary (adjective) in story. Story is one of

feature in Instagram
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Picture 2.8 : Posting video by Instagram Account @kampung inggrislc . IGTV is

one of feature in Instagram. The students can watch learning English (vocabulary)

in IGTV.

Picture 2.9 : Posting by Instgram account @Englishpro. Highlight is one of

feature in Instgram. The students can reread of story vocabulary in highlight.
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Picture 2.10 : Posting by Instgram account @learnenglishcorner. Feed is one of

feature in Instgram. The students can learn vocabulary in feed Instagram.

Picture 2.11 : Posting by Instgram account @vocabforenglish. Feed is one of

feature in Instgram. The students can learn idiom through Instagram.
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Picture 2.12 : Posting by Instgram account @vocabforenglish. Feed is one of

feature in Instgram. The students can learn through quizzes in Instagram.

3. Vocabulary
Vocabulary mastery is having the ability to correctly define and use each

word appropriately in a sentence.14 Vocabulary is all the words that a person

knows or uses, all the word in a language, list of words with their meanings.15

Vocabulary helps students learn the four basic skills of English.

14Cameron, L. Teaching languages to young learners. Cambridge: Cambridge University
Press, 2001. https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-raniry.ac.id
(01 October 2020)

15Ed. Victoria Bull, Oxford Learner’s Pocket Dictionary, 4th edition. New York: Oxford
University Press. 2008. www.amazaon.com (01 October 2020)
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Vocabulary is one of important things to be taught in learning foreign

language because it will be impossible to be speak up without variety words.16

Vocabulary learning is important because it is needed by learners to acquire a lot

of words so they can use the vocabulary in any needs especially academic needs.17

Vocabulary is a basis of language, it is very important to master in our language.

Based on the statement above, the researcher assumes that vocabulary is an

important role in learning a language, vocabulary is also as the core component of

language in form of words and can make language meaningful. To communicate

effectively, the learners need an adequate mastery of vocabulary.18

16Ur, Penny. ‘’A Course in Language Teaching. Practice and Theory.’’ Cambridge :
Cambridge University Press, 1996.www.amazon.com (20 November 2020)

17 Komachali and Khodareza, 2012 in Elsa Yuriska Sitompul  “Teaching Vocabulary
Using Flashcards And Word List.”http:// www.amazon.com (02 October 2020).

18 Meydina. Thesis. The effect of applying word sort strategy toward students’ vocabulary
mastery of the eight grade ( Students At Smp Negeri 3 Palu ),  2019.
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C. Hypothesis

The hypothesis is a temporary answer to the research problem, until

proven through the collected data. From the words above, the hypothesis comes

from the word "hypo" which means below, and "thesa" which means truth.19 In

this study researcher1used two types of hypotheses, those are:

1. Null Hypothesis (H0)

Null hypothesis is a hypothesis that states there is no relationship between

two groups or there is no difference between the variables X and Y. Alternative

Hypothesis (H0) = There is no effect of Instagram in learning Vocabulary of third

semester students’ at English tadris study programme in IAIN Palu academic year

2020/2021

2. Alternative Hypothesis (H1)

The Alternative Hypothesis is a hypothesis that states the relationship

between variables X and Y, or the difference between the two groups. Alternative

Hypothesis (H1) = There is effect of Instagram in learning Vocabulary of third

semester students’ at English tadris study programme in IAIN Palu academic year

2020/2021.

19Suharsimi Arikunto. ‘’Dasar-Dasar Pendidikan,’’
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-raniry.ac.id (01 October
2020).
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CHAPTER III

RESEARCH METHODOLOGY

This chapter presents the research method, population and sample,

research instrument, procedure of collecting data and technique of data analysis.

A. Research Method

The method of this research used quantitative method . According

Matthews and Ross quantitative methods are basically applied to the collection of

data that is structure and which could be represented numerically . This means

that all information or data is realized in the form of numbers and analysis based

on statistical analysis. The research subject is all students of the 2019 IAIN Palu

English Tadris Study Programme , total 102 students. The data from this research

were taken on January 14, 2020 academic year 2020-2021 batch 2019 during the

uneven semester.

The research design of this study1is a survey research. In survey research,

investigators ask questions about peoples‟ beliefs, opinions, characteristics, and

behavior. A survey may want to investigate association between respondents,

education , social class and their current attitudes towards some issues .1 By the

statements above, the researcher concluded that survey research is a process of

collecting information about the respondents of population. Therefore the

1Collins, H. “Creative Research: The Theory and Practice of Research for the Creative
Industries” AVA Publications. http://news.collinselt.com (10 November 2020).
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researcher use quantitative and survey research effect of Instagram to learning

vocabulary .

B. Population and Sample

1. Population

Population is the entire subject of the research. That may be concluded as

the sum of the research subject.2 The population of this research 2019 IAIN Palu

English Tadris Study Programme . It consist of three classes, namely TBI 1, TBI

2, TBI 3. The total students of population are 102 students.

2. Sample

In taking a sample, the researcher used total sampling.3 Total sampling is a

sampling technique when all members of the population are used as a sample. The

sample use of this research is taking a based on data that can represent the whole

population .

C. Technique of Collecting Data

To get accurate data in this study, researchers collect data use :

Questionnaire

According Wahyu Hidayat and Nur Asmawati Lawahid state that :

researchers design a questionnaire with questions that are relevant to the research

problem or study.4 The Survey is the process by which the researcher collects data

2Sugiyono. ‘’Metode Penelitian Kuantitatif, Kualitatif,’’
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-alauddin.ac.id (04
August 2019)

3Ibid
4Wahyu Hidayat dan Nur Asmawati Lawahid. Metode Fuzzy Delphi Untuk Penelitian

Sosial (Bandung), 2020.
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through a questionnaire. 5 Questionnaire is a number of written questions, which

is used to gain information from respondents themselves.6 Questionnaire in this

study the questionnaire use to obtain data on the effect of Instagram in learning

Vocabulary of third semester students’ at English Tadris Study Programme in

IAIN Palu academic year 2020/2021 . The questionnaire use in this study is close

questionnaire.

The measurement scale that can be used for the questionnaire is the Likert

scale. It is a declarative statement followed by a choice of options indicating

various degrees of agreement on a statement.7 Likert scale is a scale used to

measure attitudes, opinions and perceptions of individuals or groups about

phenomena (symptoms) or social events.8

Close question is that enable respondent not given any probability to give

long answer of explanation, because the researcher has determined the answer of

the question and1the respondent only has to choose the available options.9. So the

respondent just has to choose the answer that is available.

5O’Leary,Z. ‘’The Essential Guide To Doing Your Research Project,’’ (London: Sage,
2014). www.amazon.com (20 November 2020).

6Arikunto, S. Prosedur Penelitian Suatu Pendekatan Praktek, edisi revisi VI, PT: Rineka
Cipta, Jakarta, 2002.
https://www.google.com/url?sa=t&source=web&rct=http://www.researchgate.net (15 Oktober
2020).

7M. Taufik Amir, ‘’Merancang Kuesioner Konsep dan Panduan untuk Penelitian Sikap,
Kepribadian & Perilaku,’’. Opac.perpusnas.go.id ( 01 October 2020).

8Arifin, ‘’Penelitian Pendidikan Pendekatan Kuantitatif & Kualitatif’’Lilin Persada Press,
2010. https://www.google.com/url?sa=t&source=web&rct=http://www.researchgate.net (15
Oktober 2020).

9 Ibid
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The researcher adapted and modified from an instrument of questionnaire

thesis Nurul zahrizan ‘’the influence account @gurukumrd to the out of class

language learning.’’

The questionnaire scored by employing Likert scale ranging from strongly

agree to strongly disagree. To assess the items follow :

Strongly agree : 4

Agree : 3

Disagree : 2

Strongly disagree : 110.

To rate the frequency and percentage of the effect of using Instagram on

learning vocabulary of 2019 third semester English Tadris Study Programme

students IAIN Palu academic year 2020-202 researcher used criteria:

a. 76- 100 = Very High

b. 56- 75 = High

c. 26- 55 = Low

d. 0- 25 = Very Low.11

E. Data Collection Prodecure
In collecting data, the researcher followed the step below:

1. The researcher gave a questionnaire in google form and the

questionnaire share through Whatsapp.

2. The researcher gave about explanation the purpose of the questionnaire.

10Sugiyono. ‘’Metode Penelitian Kuantitatif, Kualitatif,’’
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-alauddin.ac.id (04
August 2019)

11 ibid
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3.  Finally, the researcher collected the students’ answer.

D. Data Analysis Technique

1. Observation

The observations of this research is while the researcher observed the

students 2019 in IAIN Palu about they are having a social media like Instagram to

communicate with their friends to get information or learn English and follow the

account vocabulary.  And then the researcher asks the lecturer of vocabulary about

vocabulary students’ on 2019 IAIN Palu English students.

2. Central limit theorem

The researcher needs to be done analysis data through central limit

theorem. According Imre Barany state that central limited theorem in many

situations, when independent random variables are added, their probably

normalized sum tend toward a normal distribution even if the original variable

themselves are not normaly distributed.

3. The data analysis techniques used to carry out in this study as follows :

This research use arranged categorize the data obtain from the distribution

of questionnaires to then be processed using SPSS (Statistical Program for social

science) for windows version 25.
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CHAPTER IV

RESEARCH FINDING AND DISCUSSION

This chapter presents the findings and discussions of the research.

Findings are divided into two points which explains about the percentage and the

mean score of the data about learning vocabulary through Instagram English

Tadris Study Programme batch 2019 students’ in IAIN palu.

A. Findings

In this part, the data collected from 35 students and scored the questionnaire

by percentage analyzing. Based on the result a detailed explanation regarding each

question item

Table 4.1 Interest in learning English (vocabulary) through instagram.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 1 2.9 2.9 2.9

3.00 26 74.3 74.3 77.1

4.00 8 22.9 22.9 100.0

Total 35 100.0 100.0

Table 4.1 above indicates that 1 of 35 students are disagree, 26 students are

agree, 8 students are strongly agree and It can be said that they are agree Interest

in learning English (vocabulary) through Instagram.
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Table 4.2 Learning through instgram is more interesting than just reading a book

or listening to material.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 1.00 1 2.9 2.9 2.9

2.00 8 22.9 22.9 25.7

3.00 20 57.1 57.1 82.9

4.00 6 17.1 17.1 100.0

Total 35 100.0 100.0

Table 4.2 above indicates that 1 of 35 students is strongly disagree, 8 students

are disagree, 20 students are agree, 6 students are strongly agree and It can be said

that they are agree Learning through Instgram is more interesting than just reading

a book or listening to material.

Table 4.3 Videos posted on Instagram can improve vocabulary skills.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 3.00 28 80.0 80.0 80.0

4.00 7 20.0 20.0 100.0

Total 35 100.0 100.0

Table 4.3 above indicates that 28 of 35 students are agree, 7 students are

strongly agree and It can be said that they are agree Videos posted on Instagram

can improve vocabulary skills.
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Table 4.4 Instagram can affect the improvement of learning English (vocabulary).

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 1 2.9 2.9 2.9

3.00 27 77.1 77.1 80.0

4.00 7 20.0 20.0 100.0

Total 35 100.0 100.0

Table 4.4 above indicates that 1 of 35 students are disagree, 27 students are

agree, 7 students are strongly agree and It can be said that they are agree

Instagram can affect the improvement of learning English (vocabulary).

Table 4.5 Follower gets lot of English learning tips on Instagram

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 5 14.3 14.3 14.3

3.00 21 60.0 60.0 74.3

4.00 9 25.7 25.7 100.0

Total 35 100.0 100.0

Table 4.5 above indicates that 5 of 35 students are disagree, 21 students

are agree, 9 students are strongly agree and It can be said that they are agree

Follower gets lot of English learning tips on Instagram.
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Table 4.6 Learning through video in learning English accounts on Instagram

helps to understand English (vocabulary) material better.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 1.00 1 2.9 2.9 2.9

3.00 22 62.9 62.9 65.7

4.00 12 34.3 34.3 100.0

Total 35 100.0 100.0

Table 4.6 above indicates that 1 of 35 students are strongly disagree, 22

students are agree, 12 students are strongly agree and It can be said that they are

agree Learning through video in learning English accounts on Instagram helps to

understand English (vocabulary) material better.

Table 4.7 Learning English (vocabulary) through Instagram is fun.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 2 5.7 5.7 5.7

3.00 24 68.6 68.6 74.3

4.00 9 25.7 25.7 100.0

Total 35 100.0 100.0

Table 4.7 above indicates that 2 of 35 students are disagree, 24 students

are agree, 9 students are strongly agree and It can be said that they are agree

Learning English (vocabulary) through Instagram is fun.
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Table 4.8 The use of English learning accounts in Instagram as a media for

learning English (vocabulary).

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 1.00 1 2.9 2.9 2.9

2.00 2 5.7 5.7 8.6

3.00 26 74.3 74.3 82.9

4.00 6 17.1 17.1 100.0

Total 35 100.0 100.0

Table 4.8 above indicates that 1 of 35 students are strongly disagree, 2

students are disagree, 26 students are agree, 6 students are strongly agree and it

can be said that they are agree The use of English learning accounts in Instagram

as a media for learning English (vocabulary).

Table 4.9 Videos uploaded to the English learning accounts on Instagram are able

to overcome bored in learning.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 1.00 2 5.7 5.7 5.7

2.00 3 8.6 8.6 14.3

3.00 23 65.7 65.7 80.0

4.00 7 20.0 20.0 100.0

Total 35 100.0 100.0
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Table 4.9 above indicates that 2 of 35 students are strongly disagree, 3

students are disagree, 23 students are agree, 7 students are strongly agree and It

can be said that they are agree videos uploaded to the English learning accounts

on Instagram are able to overcome bored in learning.

Table 4.10 Instagram give benefit to your vocabulary.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 2 5.7 5.7 5.7

3.00 26 74.3 74.3 80.0

4.00 7 20.0 20.0 100.0

Total 35 100.0 100.0

Table 4.10 above indicates that 2 of 35 students are strongly disagree, 26

students are agree, 7 students are strongly agree and It can be said that they are

agree Instagram give benefit to your vocabulary.

Table 4.11 English account has an effect on vocabulary.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 5 14.3 14.3 14.3

3.00 23 65.7 65.7 80.0

4.00 7 20.0 20.0 100.0

Total 35 100.0 100.0
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Table 4.11 above indicates that 5 of 35 students are disagree, 23 students

are agree, 7 students are strongly agree and It can be said that they are agree

English account has an effect on vocabulary.

Table 4.12 Vocabulary in Instagram is easy to understand.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 3 8.6 8.6 8.6

3.00 27 77.1 77.1 85.7

4.00 5 14.3 14.3 100.0

Total 35 100.0 100.0

Table 4.12 above indicates that 3 of 35 students are disagree, 27 students

are agree, 5 students are strongly agree and It can be said that they are agree

Vocabulary in instagram is easy to understand.

Table 4.13 I find new vocabulary when view videos or photos on Instagram.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 1 2.9 2.9 2.9

3.00 19 54.3 54.3 57.1

4.00 15 42.9 42.9 100.0

Total 35 100.0 100.0
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Table 4.13 above indicates that 1 of 35 students are disagree, 19 students are

agree, 15 students are strongly agree and It can be said that they are agree I find

new vocabulary when view videos or photos on instagram.

Table 4.14 I remembered the new vocabulary from instagram.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 2 5.7 5.7 5.7

3.00 30 85.7 85.7 91.4

4.00 3 8.6 8.6 100.0

Total 35 100.0 100.0

Table 4.14 above indicates that 1 of 35 students are disagree, 19 students are

agree, 15 students are strongly agree and It can be said that they are agree I find

new vocabulary when view videos or photos on Instagram.

Table 4.15 Im interested in following more than one educational account like

@jagobahasa, @gurukumrd, and so on. Because it can be help find out about

learning English (vocabulary).

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 1.00 1 2.9 2.9 2.9

2.00 4 11.4 11.4 14.3

3.00 18 51.4 51.4 65.7

4.00 12 34.3 34.3 100.0
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Total 35 100.0 100.0

Table 4.15 above indicates that 1 of 35 students are strongly disagree, 4

students are disagree, 18 students are agree, 12 students are strongly agree and It

can be said that they are agree I find new vocabulary when view video or photos

on Instagram.

Table 4.16 The caption on the English learning account on Instagram can effect

my vocabulary.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 3 8.6 8.6 8.6

3.00 26 74.3 74.3 82.9

4.00 6 17.1 17.1 100.0

Total 35 100.0 100.0

Table 4.16 above indicates that 3 of 35 students are disagree, 26 students are

agree, 6 students are strongly agree and It can be said that they are agree The

caption on the English learning account on Instagram can effect my vocabulary.
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Table 4.17 Vocabulary can immediately be practiced in everyday life after

watching the video story on Instagram.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 3 8.6 8.6 8.6

3.00 23 65.7 65.7 74.3

4.00 9 25.7 25.7 100.0

Total 35 100.0 100.0

Table 4.17 above indicates that 3 of 35 students are disagree, 23 students

are agree, 9 students are strongly agree and It can be said that they are agree

Vocabulary can immediately be practiced in everyday life after watching the

video story on Instagram.

Table 4.18 Instagram really supports vocabulary learning.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 4 11.4 11.4 11.4

3.00 28 80.0 80.0 91.4

4.00 3 8.6 8.6 100.0

Total 35 100.0 100.0
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Table 4.18 above indicates that 4 of 35 students are disagree, 28 students are

agree, 3 students are strongly agree and It can be said that they are agree

Instagram really supports vocabulary learning.

Table 4.19 Watch video on the English learning account (vocabulary) on

Instagram can effect vocabulary.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 4 11.4 11.4 11.4

3.00 24 68.6 68.6 80.0

4.00 7 20.0 20.0 100.0

Total 35 100.0 100.0

Table 4.19 above indicates that 4 of 35 students are disagree, 24 students are

agree, 7 students are strongly agree and It can be said that they are agree Watch

video on the English learning account (vocabulary) on instagram can effect

vocabulary.

Table 4.20 The topic on the account of learning English (vocabulary) on

instagram are very interesting and not boring.

Frequency Percent
Valid

Percent
Cumulative

Percent

Valid 2.00 3 8.6 8.6 8.6

3.00 22 62.9 62.9 71.4



37

4.00
10 28.6 28.6 100.0

Total 35 100.0 100.0

Table 4.20 above indicates that 3 of 35 students are disagree, 22 students are

agree, 10 students are strongly agree and It can be said that they are agree Watch

video on the English learning account (vocabulary) on Instagram can effect

vocabulary.

B. Results of Hypothesis

In this study to test the hypothesis, the researcher used the validity test to see

whether there were any effects of 2 paired variables, namely between the variables

X and Y, by making a decision:

1. Correlation is significant at the 0.05 level (2-tailed).

2. Correlation is significant at the 0.01 level (2-tailed).

The significant value of each indicator to the total that the significant value

is below 0,05 so that the item is valid. The explanation is stated that H0 is rejected

and H1 is accepted. This means there is effect of Instagram in learning

Vocabulary of third semester students’ at English tadris study programme in IAIN

Palu academic year 2020/2021.
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A. Discussion

Based on the data finding above, the effect of using instagram on the

learning vocabulary of 2019 third semester English tadris study programme IAIN

Palu academic year 2020-2021 was categorized as high. This is reflected by the

mean score of their effect in learning vocabulary through Instagram was 62,48%.

It means that the most of students was effect in learning vocabulary through

Instagram. If we pay attention on table (4.3), (4.5),(4.6), (4.10), (4.11), (4.12),

(4.13), (4.14), (4.16), (4.17), (4.19)1which shows that there are of the respondents

who agree instgram makes educational process insightfull.

We sometimes hear that for interesting a lesson we should love with the

subject. In this case, the statements is relevant to the data presented on table

(4.1),1(4.2), (4.7), (4.9), (4.15), (4.20) which shows that there are 74,3% of the

respondents who agree Instagram makes the educational process interesting .

The data on table (4.8), (4.18) which shows that there are 80,0% of the

respondents who agree with the idea about the use of English learning accounts in

instagram as a media for learning English (vocabulary) and Instagram really

supports vocabulary learning. It means instgram can be a great educational tool.

Based on the finding above, the researcher classified the students’ effect

according to According kirst1instagram can be a great educational tool that makes

the educational process interesting and insightful.

The questionnaire shows that the students of 2019 third semester English

tadris study programme IAIN Palu academic year 2020-2021 have high effect in
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learning vocabulary through Instagram because they feel are engaged in learning

vocabulary.

Regarding to the average of the effect of using Instagram on the learning

vocabulary the researcher has calculated it by using spss, where total score of

questionnaire was divided with the total number of sample, so the result of the

mean score calculated was 62,48% This result indicated that the effect of students

are classified as high.
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CHAPTER V

CONCLUSION AND SUGGESTION

A. Conclusion

Instagram has an effect in learning vocabulary of third semester students’

at English Tadris Study Programme in IAIN Palu academic year 2020/2021

revealed by mean score of the students’ questionnaire. The mean score level was

62.48% as high category level.

B Suggestion

Based on the conclusion above, the researcher gave suggestions as the

following below:

1. The students’ are should be aware of their problem in learning

vocabulary. They should know what makes their interested in learning vocabulary

through Instagram so they can make an effort to increase their interested reason

and maintain it.

2. The lecturers as one of the supporting of the students’ success in

learning vocabulary. They can use technology like notebook or smartphone which

support internet connection to help them increase and maintain the students in

learning vocabulary.



REFERENCES

Abbasova, M, ‘’The Impact of Social Networks on the Students' English
Language in Azerbaijan. International Multidisciplinary Scientific
Conferences on Social Sciences and Arts,3’’.
https://www.researchgate.net/publication/307967123_The_Impact_of_Soc
ial_Net works_on_the_Students'_English_Language_in_Azerbaijan (13
March 2021).

Amir, M. Taufik. ‘’Merancang Kuesioner Konsep dan Panduan untuk
Penelitian1Sikap,Kepribadian&Perilaku,’’2015.https://www.google.com/u
rl?sa=t&source=web&rct=http://www.researchgate.net (15 Oktober 2020)

Arifin, ‘’Penelitian Pendidikan Pendekatan Kuantitatif & Kualitatif’’Lilin Persada
Press.https://www.google.com/url?sa=t&source=web&rct=http://www.res
earchgate.net (15 Oktober 2020).

Arikunto, S. Prosedur Penelitian Suatu Pendekatan Praktek, Rineka Cipta, Jakarta,
2002.https://www.google.com/url?sa=t&source=web&rct=http://www.rese
archgate.net (15 Oktober 2020).

Bicen, H., & Sadikoglu, S., & Sadikoglu, G,’’The Impact of Social Networks on
Undergraduate Students Learning Foreign Language. Procedia: Social and
Behavioral Sciences. https://www.researchgate.net/publication/344349821
(13 March 2021).

Cameron, L. ‘’Teaching languages to young learners,’’ Cambridge University
Press.https://www.google.com/url?sa=t&source=web&rct=http://repositor
y.ar-raniry.ac.id (01 Oktober 2020).

Collins, H. “Creative Research: The Theory and Practice of Research for the
Creative Industries” AVA Publications, p.38, 2010. news.collinselt.com
(10 November 2020).

Donald Ary, Lucy Chesser Jacobs, Chris Sorensen, and Asghar Razavieh,
Introduction to Research in Education, Canada: Wadsworth, 2010.
http://www.amazon.com ( 09 november 2020).

Ferlazoo, L. Creating Instgram Video ‘’ Book Trailers’’ With English Language
learners. 2014. Larryferlazzo.edublogs.org (09 December 2020)

Harackiewicz, Judith M & Chris S. Hulleman,’’ The Importance of1 Achievement
Goals and Task Value in Promoting the Development of Interest.’’ A
Journal compilation Blacwell, 2010. publishing ltd. Retrived from http://
psych.wisc.edu/cmsdocuments/CompassHH.pdf ( 04 October 2020).



Harmon, J. M., Wood, K. D., Hedrick, W.B., Vintinner,J., & Willeford, T.
‘’Interactive1word walls: More than just reading the writing on the walls,’’
A Journal of Adolescent & Adult Literacy. http://www.researchgate.net (04
October 2020).

Hasnawati Hassan, ‘’Students Engagement In Online Learning : Learners Attitude
Toward E-Mentoring,’’www.researchgate.net (20 february 2021)

Hatch, Evelyn and Brown. Vocabulary, Semantics, and Langauge
Education.11Cambridge:CambridgeUniversityPress,1995.www.uptjournal
s.net (09 October 2020)

Henny mastuti. Thesis. ‘’Penggunaan Instgram untuk Meningkatkan Penguasaan
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 Oktober 2020)

Husaini Usman & Purnomo Setyady Akbar,’’ Pengantar Statistika,’’
https://www.yourarticlelibrary.com/hrm/interview-definition-objectives-
types-and-guidelines-for-effective-interviewing/35268

Kaplan, A.M. and Haenlein, M. (2010), “Users of the world, unite! The
challenges and opportunities of social media”,
https://www.sciencedirect.com/science/article/pii/S0007681309001232
(10 November 2020)

Kirst, Michael W. Instagram as an Educational Tool for College Students. 2018.
:http://collegepuzzle.stanford.edu/?p=5057Language.International Journal
of Teaching and Education ( 01 October 2020)

Lewis, M. ‘’The Lexical Approach,’’Hove, England: Language Teaching
Publications, 1993.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 Oktober 2020)

Maryani.. “Media Sosial dalam Dunia Pendidkan”, An-Nahdhah,2015.
https://www.google.com/url?sa=t&source=web&rct=http://www.researchg
ate.net (15 Oktober 2020)

Mattehws and Liz ross,‘’Research Methods: A Practical Guide For The Social
Sciences,’’Harlow, UK: Pearson Education, 2010. www.amazon.com ( 22
November 2020)

Meydina. Thesis. The effect of applying word sort strategy toward students’
vocabulary mastery of the eight grade ( Students At Smp Negeri 3 Palu
),12019.



Micahel W. Kirst . ‘’A College Succes the College Puzzle,’’ Stanford
University,2016.:http://collegepuzzle.stanford.edu/?p=5057Language.Inter
national Journal of Teaching and Education ( 02 Oktober 2020).

M. Taufik Amir, ‘’Merancang Kuesioner Konsep dan Panduan untuk Penelitian
Sikap, Kepribadian & Perilaku,’’. Opac.perpusnas.go.id ( 01 October
2020)

Mulyasari, E., & Hartati, T. ‘’Meaningful Vocabularies Developed through
Classroom Activities. Conferenced: 3rd International Conference on Early
Childhood Education,’’.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 October 2020)

Noraien, M. and Normaliza, A. R. ‘’Instagram in ESL classroom,’’ Man in India,
2017.https://www.researchgate.net/publication/321016352_INSTAGRAM
_IN_ESL_CLASROOM (01 October 2020)

Nurul zahriza .1The1Influence accoumt @gurukumrd to the out of class
Language1 Learning (Study on Easiness of Followers’ English1Learning
at State Islamic College of Sorong)’’,2019.
https://www.google.com/url?sa=t&source=web&rct=http://www.researchg
ate.net (15 Oktober 2020)

O’Leary,Z. ‘’The Essential Guide To Doing Your Research Project,’’ London:
Sage. Htttp://www.amazon.com (20 November 2020)

Pero Ali. Instagram in Learning English Language. from http://prezi.com/orhxy6-
Icpc8/instagram-in-learning-ssenglishlanguage/. (20 November 2020).

Qahtani, M. ‘’The Importance of Vocabulary in Learning Language,’’ 2015.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 Oktober 2020).

Ramdhany thesis. ‘’Students Interest In Learning Vocabulary Through Instagram
At The Fifth Semester Of English Department Of Uin Alauddin
Makassar,’’ 2017.
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-
alauddin.ac.id (04 Agustus 2020).

Riskawati Hajis. ‘’Improving Students’ Vocabulary by Using Visual Media at
Smp Negeri 10 Makassar.’’ 2014. http://www.News.unair.ac.id (10
Oktober 2020).



Ronan Kelly. ‘’An Exploration of Instagram to Develop ESL Learners’ Writing
Proficiency,’’(Doctoral dissertation, Ulster University). London, United
Kingdom: British Council, 2015.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 Oktober 2020).

Schmitt, Nobert. ‘’Vocabulary language teaching,’’ Cambrigde:1Cambrigde
,2000.University Press.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 Oktober 2020).

Suharsimi Arikunto. ‘’Dasar-Dasar Pendidikan,’’
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 October 2020).

Sugiyono.‘’Metode Penelitian Kuantitatif, Kualitatif,’’
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-
alauddin.ac.id (04 August 2020).

Sutasini Sivagnanam, Melor Md Yunus,’ Utilizing Social Media in Vocabulary
Enhancement among Primary ESL Learners in 1Sekolah Kebangsaan Batu
Kikir, Negeri Sembilan, Malaysia 2Faculty of Education, Universiti
Kebangsaan Malaysia,’’ : Universal Journal of Educational
Research.1http://www.hrpbug.org (13 March 2021).

Thornbury, Scott. ‘’How to Teach Vocabulary,’’ Person Education Limited.
https://www.google.com/url?sa=t&source=web&rct=http://repository.uin-
alauddin.ac.id (04 August 2020)

Ulfa Azkiya. Students perception towards the impact of English learning accounts
on instagram on students’ vocabulary, 2019.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 October 2020).

Ur, Penny. A Course in Language Teaching. Practice and Theory. Cambridge :
Cambridge University Press, 1996.www.amazon.com (20 November
2020)

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. User acceptance of
information technology: toward a unified view. MIS Quarterly, 27 (3),
425-478. Doi: 10.2307/30036540 (01 October 2020)

Wahyu Hidayat dan Nur Asmawati Lawahid. Metode Fuzzy Delphi Untuk
Penelitian Sosial (Bandung), 2020.



Wiktor. K. A billion Dollar Idea: Instagram Language Learning. Studies in
English Language Teaching, 2012. Retrieved on June 21, 218, from:
https://bravelearning.com/2012/04/20/a-billion-dollar-idea-instagram-
andlanguage-learning (01 October 2020)

Wilkins, D. A. Linguistics in Language Teaching. Cambridge: MFT Press, 1972.
https://www.google.com/url?sa=t&source=web&rct=http://repository.ar-
raniry.ac.id (01 October 2020).

Yadegarfar, H. & Simin, S.1Effects of using Instagram on learning grammatical1
accuracy of word classes among Iranian undergraduate TEFL students,
2016. International Journal of Research Studies in Educational
Technology. https://www.learntechlib.org/p/173362 (01 October 2020).

Zahirah Zainal, Noor Hanim Rahmat, ‘’ Social Media and Its Influence on
Vocabulary And Language Learning: A Case Study in Universiti
Teknologi Mara (Uitm), Shah Alam, Malaysia,’’: European Journal of
Education Studies. :https://www.researchgate.net/publication/344349821
(13 March 2021).



APPENDIXES



QUESTIONNAIRE THE EFFECT OF  INSTAGRAM IN LEARNING
VOCABULARY OF THIRD SEMESTER STUDENTS’ AT ENGLISH
TADRIS STUDY PROGRAMME IN IAIN PALU ACADEMIC YEAR

2020/2021.

In this part, the researcher will give to respondent a questionnaire. Decide

whether you agree or disagree with each statement, your honestly in answer
questions not affect your score and we will keep it. And then indicate

whether you:

Strongly Agree (SA) Disagree   (D)

Agree (A) Strongly Disagree (SD)

Please answer all the questions by giving mark sign in the column that is available
in every statement.

Name :

Class :

NO THE QUESTIONS SA A SD D

1 Berminat belajar bahasa Inggris (vocabulary) melalui
Instagram

2 Belajar melalui Instagram lebih menarik daripada buku
atau mendengarkan materi saja.

3 Video yang di muat di Instagramd dapat meningkatkan
kemampuan Vocabulary.

4 Insatgram dapat mempengaruhi peningkatan
pembelajaran bahasa Inggris (Vocabulary).

5 Follower mendapat banyak tips pembelajaran bahasa
Inggris (Vocabulary) di akun pembelajaran bahasa
Inggris di Instagram.

6 Belajajar melalui video akun bahasa Inggris  di
Instagram membantu memahami materi bahasa Inggris
(Vocabulary) dengan lebih baik.

7 Belajar bahasa Inggris (Vocabulary) melaui Instgram
sangat menyenangkan.

8 Pemakaian akun belajar bahasa Inggris di Instagram
sebagai media pembelajaran bahasa Inggris.



9 Video yang di unggah di akun pembelajaran bahasa
Inggris di Instagram  mampu mengatasi rasa bosan
dalam belajar.

10 Instagram memberi manfaat terhadap Vocabulary
(kosakata)mu.

11 Akun belajar bahasa Inggris berpengaruh terhadap
Vocabulary (kosa kata).

12 Vocabulary ( kosa  kata) di Instagram mudah di
pahami.

13 Saya menemukan Vocabulary (kosa kata) baru ketika
melihat video atau foto di Instagram.

14 Saya mengingat Vocabulary ( kosa kata) baru dari
Instagram.

15 Saya tertarik mengikuti lebih dari satu akun edukasi
seperti jago bahasa, gurukumrd, dan sebagainya karena
dapat mengetahui pembelajaran bahasa Inggris ( kosa
kata).

16 Caption di akun pembelajaran bahasa Inggris di
Instagram berpengaruh terhadap Vocabulary ( kosa
kata) saya.

17 Vocabulary (kosa kata) langsung dapat
mempraktikannya di kehidupan sehari-hari setelah
menonton video,story, di Instagram.

18 Instagram sangat mendukung pembelajaran
Vocabulary ( kosa kata).

19 Menonton video di akun pembelajaran bahasa Inggris
(kosa kata) di Instagram bisa berpengaruh terhadap
Vocabulary (kosa kata).

20 Topik di akun pembelajaran bahasa Inggris
(Vocabulary) di Instagram sangat menarik dan tidak
membosankan.



Respondent’s answer











Documentations



















Uji Validitas

Correlations
X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 X13 X14 X15 X16 X17 X18 X19 X20 X

X1 Pearson

Correlatio

n

1 .416* .245 .385* .414* .500*

*

.421* .379* .342* .378* .484*

*

.465*

*

.360* .456*

*

.400* .172 .307 .302 .266 .383* .617*

*

Sig. (2-

tailed)

.013 .156 .023 .013 .002 .012 .025 .044 .025 .003 .005 .034 .006 .017 .324 .073 .078 .123 .023 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X2 Pearson

Correlatio

n

.416* 1 .383* .333 .289 .668*

*

.601*

*

.362* .281 .296 .293 .360* .044 .441*

*

.366* .108 .266 .442*

*

.316 .336* .595*

*

Sig. (2-

tailed)

.013 .023 .050 .092 .000 .000 .033 .102 .084 .088 .034 .800 .008 .030 .535 .123 .008 .064 .048 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X3 Pearson

Correlatio

n

.245 .383* 1 .448*

*

.367* .350* .355* .074 .199 .294 .564*

*

.241 .157 .152 .175 .057 .230 .192 -

.077

.323 .427*

Sig. (2-

tailed)

.156 .023 .007 .030 .039 .037 .675 .251 .087 .000 .164 .367 .385 .316 .744 .184 .269 .659 .059 .010

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35



X4 Pearson

Correlatio

n

.385* .333 .448*

*

1 .238 .448*

*

.465*

*

.182 .268 .282 .402* .358* .188 .311 .171 .062 .340* .025 .056 .311 .468*

*

Sig. (2-

tailed)

.023 .050 .007 .168 .007 .005 .295 .120 .101 .017 .035 .280 .069 .325 .723 .046 .888 .749 .069 .005

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X5 Pearson

Correlatio

n

.414* .289 .367* .238 1 .589*

*

.193 .534*

*

.320 .512*

*

.534*

*

.558*

*

.202 .352* .519*

*

.336* .436*

*

.423* .386* .415* .671*

*

Sig. (2-

tailed)

.013 .092 .030 .168 .000 .267 .001 .061 .002 .001 .000 .244 .038 .001 .048 .009 .011 .022 .013 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X6 Pearson

Correlatio

n

.500*

*

.668*

*

.350* .448*

*

.589*

*

1 .534*

*

.594*

*

.455*

*

.438*

*

.514*

*

.631*

*

.342* .583*

*

.588*

*

.293 .523*

*

.552*

*

.601*

*

.567*

*

.839*

*

Sig. (2-

tailed)

.002 .000 .039 .007 .000 .001 .000 .006 .008 .002 .000 .044 .000 .000 .087 .001 .001 .000 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X7 Pearson

Correlatio

n

.421* .601*

*

.355* .465*

*

.193 .534*

*

1 .431*

*

.533*

*

.336* .431*

*

.299 .320 .550*

*

.356* .153 .175 .269 .138 .531*

*

.625*

*

Sig. (2-

tailed)

.012 .000 .037 .005 .267 .001 .010 .001 .048 .010 .081 .061 .001 .036 .381 .314 .118 .430 .001 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35



X8 Pearson

Correlatio

n

.379* .362* .074 .182 .534*

*

.594*

*

.431*

*

1 .410* .576*

*

.579*

*

.505*

*

.468*

*

.643*

*

.577*

*

.474*

*

.145 .556*

*

.516*

*

.477*

*

.737*

*

Sig. (2-

tailed)

.025 .033 .675 .295 .001 .000 .010 .014 .000 .000 .002 .005 .000 .000 .004 .406 .001 .002 .004 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X9 Pearson

Correlatio

n

.342* .281 .199 .268 .320 .455*

*

.533*

*

.410* 1 .409* .615*

*

.420* .365* .317 .487*

*

.319 .285 .446*

*

.503*

*

.830*

*

.699*

*

Sig. (2-

tailed)

.044 .102 .251 .120 .061 .006 .001 .014 .015 .000 .012 .031 .063 .003 .062 .097 .007 .002 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

0

Pearson

Correlatio

n

.378* .296 .294 .282 .512*

*

.438*

*

.336* .576*

*

.409* 1 .576*

*

.460*

*

.431*

*

.601*

*

.490*

*

.302 .330 .414* .379* .408* .681*

*

Sig. (2-

tailed)

.025 .084 .087 .101 .002 .008 .048 .000 .015 .000 .005 .010 .000 .003 .078 .053 .014 .025 .015 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

1

Pearson

Correlatio

n

.484*

*

.293 .564*

*

.402* .534*

*

.514*

*

.431*

*

.579*

*

.615*

*

.576*

*

1 .608*

*

.468*

*

.513*

*

.510*

*

.474*

*

.233 .556*

*

.427* .732*

*

.806*

*

Sig. (2-

tailed)

.003 .088 .000 .017 .001 .002 .010 .000 .000 .000 .000 .005 .002 .002 .004 .179 .001 .010 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35



X1

2

Pearson

Correlatio

n

.465*

*

.360* .241 .358* .558*

*

.631*

*

.299 .505*

*

.420* .460*

*

.608*

*

1 .353* .470*

*

.381* .220 .286 .277 .416* .376* .668*

*

Sig. (2-

tailed)

.005 .034 .164 .035 .000 .000 .081 .002 .012 .005 .000 .037 .004 .024 .204 .096 .107 .013 .026 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

3

Pearson

Correlatio

n

.360* .044 .157 .188 .202 .342* .320 .468*

*

.365* .431*

*

.468*

*

.353* 1 .501*

*

.256 .189 .337* .164 .265 .382* .517*

*

Sig. (2-

tailed)

.034 .800 .367 .280 .244 .044 .061 .005 .031 .010 .005 .037 .002 .137 .277 .048 .345 .124 .023 .001

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

4

Pearson

Correlatio

n

.456*

*

.441*

*

.152 .311 .352* .583*

*

.550*

*

.643*

*

.317 .601*

*

.513*

*

.470*

*

.501*

*

1 .394* .139 .383* .345* .399* .369* .676*

*

Sig. (2-

tailed)

.006 .008 .385 .069 .038 .000 .001 .000 .063 .000 .002 .004 .002 .019 .427 .023 .043 .018 .029 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

5

Pearson

Correlatio

n

.400* .366* .175 .171 .519*

*

.588*

*

.356* .577*

*

.487*

*

.490*

*

.510*

*

.381* .256 .394* 1 .659*

*

.414* .537*

*

.594*

*

.593*

*

.753*

*

Sig. (2-

tailed)

.017 .030 .316 .325 .001 .000 .036 .000 .003 .003 .002 .024 .137 .019 .000 .013 .001 .000 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35



X1

6

Pearson

Correlatio

n

.172 .108 .057 .062 .336* .293 .153 .474*

*

.319 .302 .474*

*

.220 .189 .139 .659*

*

1 .152 .267 .386* .437*

*

.494*

*

Sig. (2-

tailed)

.324 .535 .744 .723 .048 .087 .381 .004 .062 .078 .004 .204 .277 .427 .000 .384 .121 .022 .009 .003

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

7

Pearson

Correlatio

n

.307 .266 .230 .340* .436*

*

.523*

*

.175 .145 .285 .330 .233 .286 .337* .383* .414* .152 1 .134 .321 .425* .524*

*

Sig. (2-

tailed)

.073 .123 .184 .046 .009 .001 .314 .406 .097 .053 .179 .096 .048 .023 .013 .384 .443 .060 .011 .001

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

8

Pearson

Correlatio

n

.302 .442*

*

.192 .025 .423* .552*

*

.269 .556*

*

.446*

*

.414* .556*

*

.277 .164 .345* .537*

*

.267 .134 1 .588*

*

.578*

*

.634*

*

Sig. (2-

tailed)

.078 .008 .269 .888 .011 .001 .118 .001 .007 .014 .001 .107 .345 .043 .001 .121 .443 .000 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X1

9

Pearson

Correlatio

n

.266 .316 -

.077

.056 .386* .601*

*

.138 .516*

*

.503*

*

.379* .427* .416* .265 .399* .594*

*

.386* .321 .588*

*

1 .573*

*

.641*

*

Sig. (2-

tailed)

.123 .064 .659 .749 .022 .000 .430 .002 .002 .025 .010 .013 .124 .018 .000 .022 .060 .000 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35



X2

0

Pearson

Correlatio

n

.383* .336* .323 .311 .415* .567*

*

.531*

*

.477*

*

.830*

*

.408* .732*

*

.376* .382* .369* .593*

*

.437*

*

.425* .578*

*

.573*

*

1 .792*

*

Sig. (2-

tailed)

.023 .048 .059 .069 .013 .000 .001 .004 .000 .015 .000 .026 .023 .029 .000 .009 .011 .000 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

X Pearson

Correlatio

n

.617*

*

.595*

*

.427* .468*

*

.671*

*

.839*

*

.625*

*

.737*

*

.699*

*

.681*

*

.806*

*

.668*

*

.517*

*

.676*

*

.753*

*

.494*

*

.524*

*

.634*

*

.641*

*

.792*

*

1

Sig. (2-

tailed)

.000 .000 .010 .005 .000 .000 .000 .000 .000 .000 .000 .000 .001 .000 .000 .003 .001 .000 .000 .000

N 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35 35

*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).

Berdasarkan nilai Sig tiap indicator terhadap total indicator bahwa nilai Sig di bawah 0,05 sehingga item valid



Descriptive Statistics
N Minimum Maximum Mean Std. Deviation

X1 35 2.00 4.00 3.2000 .47279

X2 35 1.00 4.00 2.8857 .71831

X3 35 3.00 4.00 3.2000 .40584

X4 35 2.00 4.00 3.1714 .45282

X5 35 2.00 4.00 3.1143 .63113

X6 35 1.00 4.00 3.2857 .62174

X7 35 2.00 4.00 3.2000 .53137

X8 35 1.00 4.00 3.0571 .59125

X9 35 1.00 4.00 3.0000 .72761

X10 35 2.00 4.00 3.1429 .49366

X11 35 2.00 4.00 3.0571 .59125

X12 35 2.00 4.00 3.0571 .48159

X13 35 2.00 4.00 3.4000 .55307

X14 35 2.00 4.00 3.0286 .38239

X15 35 1.00 4.00 3.1714 .74698

X16 35 2.00 4.00 3.0857 .50709

X17 35 2.00 4.00 3.1714 .56806

X18 35 2.00 4.00 2.9714 .45282

X19 35 2.00 4.00 3.0857 .56211

X20 35 2.00 4.00 3.2000 .58410

X 35 40.00 77.00 62.4857 7.22484

Valid N (listwise) 35
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